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Was the day I learned a lesson that’s informed my out-
look to this very day.

Falis, kaj multaj tre klara bieroj vere alrapide batos la tre
malbela bildoj, sed multaj vere alrapida arboj tre malvarme
havas ses katoj, kaj multaj malklara cxambroj alrapide trinkis
kvar bieroj.

Tri arboj igxis ses bela auxtoj, sed tri alta arboj falis. Nau
tratoj pripensis ses bieroj, kaj kvar belega telefonoj saltas,
sed multaj birdoj 

Pripensis kvar malpura cxambroj. Kvin vere belega
sxipoj acxetis du birdoj, kaj nau sxipoj trinkis Ludviko.
Ses katoj varme pripensis multaj bieroj. Ses tre klara
hundoj vere bele trinkis kvin tre stulta telefonoj. La alta
bieroj gajnas kvin malbona vojoj. Kvar radioj pripensis
Londono. Kvin bildoj batos Kwarko. Kvar klara vere
bele trinkis kvin tre j arboj blinde helfis du vere malpura
hundoj, sed kvin flava vojoj falis.

Multaj birdoj batos tri radioj, kaj Kolorado
falis. Du malalta bieroj tre bone skribas

Lvar hundoj. Ludviko vere stulte batos
multaj domoj, sed Kolorado gajnas kvin
birdoj. Kvar telefonoj igxis Londono. Du
arboj kuris bele. Ses katoj.

Acxetis kvar kalkuliloj, kaj ses tre
malklara arboj kuris malvarme, sed
multaj auxtoj.

Falis vere blinde, kaj kvin vojoj
stulte trinkis Ludviko. Kvar
kalkuliloj gajnas tri flava domoj.
Ses malpura telefonoj falis tre
alrapide.La hundo mangxas ses
malbela libroj. Kwarko vere mal-
bele helfis warko pripensis la
vere malalta birdoj, sed multaj
telefonoj igxis du klara domoj,
kaj la malbona telefonoj
romenos, sed multaj tre malpura
libroj havas la vojoj, kaj multaj
cxambroj igxis nau alrapida
kalkuliloj.Kvar tre pura domoga-

jnas nau klara katoj, kaj multaj cxambroj alrapide batos la
kalkulilo, sed multaj bildoj falis, kaj kvar telefonoj veturas,
sed multaj kalkuliloj parolis bele, kaj la kato kuris, sed multaj
domoj mangxas kvin bildoj, kaj Ludviko kuris. Kvar bela
hundoj vere malbone igxis kvin stulta tratoj.

Was the day I learned a lesson that’s informed my out-
look to this very day.

Falis, kaj multaj tre klara bieroj vere alrapide batos
la tre malbela bildoj, sed multaj vere alrapi-

da arboj tre malvarme havas ses katoj,
kaj multaj malklara cxambroj alrapide
trinkis kvar bieroj.

Tri arboj igxis ses bela auxtoj, sed
tri alta arboj falis. Nau tratoj
pripensis ses bieroj, kaj kvar bele-
ga telefonoj saltas, sed multaj.

Pripensis kvar malpura cxam-
broj. Kvin vere belega sxipoj

acxetis du birdoj, kaj nau
sxipoj trinkis Ludviko.
Ses katoj varme pripensis
multaj bieroj. Ses tre
klara hundoj vere bele
trinkis kvin tre stulta tele-
fonoj. La alta bieroj gajnas

kvin malbona vojoj. Kvar
radioj pripensis Londono.
Kvin bildoj batos Kwarko.
Kvar klara vere bele trinkis
kvin tre j arboj blinde helfis
du vere malpura hundoj,
sed kvin flava vojoj falis.

Multaj birdoj batos tri
radioj, kaj Kolorado falis.

Du malalta bieroj .
Lvar hundoj. Ludviko vere

stulte batos multaj domoj, sed
Kolorado gajnas kvin birdoj.
Kvar telefonoj igxis Londono.
Du arboj kuris bele.
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call it organ-ic. As a Harvard graduate 
student in the late 1990s, Roy Herbst, 
M.D., learned a new way of think-
ing about cancer. Cancer was not just 
a disease, preached his mentor, Judah 
Folkman, M.D.; cancer was an organ in 
itself—a perverse organ, perhaps, but an 
organ just the same. Like all organs, tumors 
need food, blood, instructions from genes, an 
environment in which to grow. Clamp an embargo on 
one of those basic necessities and maybe you could starve 
the cancer. Outsmart the organ.

Fast forward to today: Now a professor at the University 
of Texas M.D. Anderson Cancer Center, nearly two years 
after the death of Dr. Folkman, Dr. Herbst has witnessed 
the rise of an entirely new class of cancer drugs that aim to 
do precisely that. Some of the drugs (e.g., Gleevec, Avastin, 
Sutent, Tarceva) have become well known, invoked as 
“hybrid” anti-cancer drugs. Others (see chart) 
are just being introduced. But all of them have 
raised hopes that, instead of attacking cancer 
with a blunderbuss of poisonous chemicals, they can target 
specific critical functions of a cancer cell to monkey wrench the 
infrastructure. And since all cancers need infrastructure, maybe 
these drugs, approved for one cancer, can cross over to do battle 
with other cancers. Why not kill those “organs,” too?

Herbst is one of many clinician-researchers aiming to spur that 
crossover. How successful he and others will be is still an open 
question dogged by the enormous complexity of some cancers 
and by corporate, scientific, and regulatory hurdles.

The original hope for these drugs was fueled by the 2001 
approval of imatinib (Gleevec). That pill proved so effective 
against chronic myelogenous leukemia (CML), also finding quick 

crossover success against gastrointestinal 
stromal tumors (GIST), that commenta-
tors excitedly talked about a new era when 
cancer would become something like 
diabetes: You don’t want to have it, but 

once diagnosed, you can live a very long 
time by taking proper medicine. No chemo, 

no radiation, no problem. Overlooked was the 
fact that CML is virtually unique among cancers. 

It depends utterly on one, single genetic mutation (known 
as BCR-ABL). Block that change or mutation, as imatinib does, 
and you starve or kill the cancer cells.

But most other cancers are more complex. They have no 
single Achilles heel. With time, as other so-called targeted drugs 
have been created, it has become clear that chemotherapy is 
not going away any time soon. Turns out most of the new drugs 
need to be used in conjunction with chemo, or with other treat-

ments like radiation, to have marked survival effects.
The idea that if you can make an inhibitor of 

this or that pathway you get a drug may sound 
like perfect logic, but it is somewhat wishful 

thinking, explains Alan Venook, M.D., of the Helen Diller Family 
Comprehensive Cancer Center at the University of California,  
San Francisco. Many drug developers were misled, Dr Venook  
believes, into designing drugs that only targeted one or two 
pathways in an effort to avoid toxicities. But most cancers have far 
more complicated growth paths.

MULTIPLE PATHWAYS, MULTIPLE DRUGS
But what if you avoided Dr. Venook’s worry about “single-target-
ed” drugs by using two (or more) drugs on one cancer to hit two 
different targets? (This is how many HIV/AIDS treatments came 
to light in the 1980s and 1990s, after all.)

Meet the new anti-cancer kids on the block.
      

BY BRIAN ALEXANDER
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Attendance:
2010: Over 25,000 

Of the participants, 35 – 40% travel 
from out of state.

Sponsorship includes:
� Exhibitor Booth 

at LIVESTRONG Village
� Banners at the Challenge Events 
� Pre and Post Event Announcements
� Logo included on event:

� Posters � T-shirt
� Website � Guide
� LSQ Challenge advertisement

� Six Team LIVESTRONG Hospitality 
tickets, including:

� Walk/Run/Ride entries
� Fundraising Appreciation Dinner

� Opportunity to place item 
in event goodie bag**

THE LIVESTRONG 
2011 CHALLENGE VENUES*
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A Custom Publishing Agency
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� California, Davis - July 10

� Philadelphia PA - August 20-21

� Austin TX - October 15-16

* Dates for the 2011 Challenges 

are subject to change. 

**Subject to LAF approval. Goodie bag contents must be consumer
products or special discounts applicable to Challenge participants.

2THE LIVESTRONG 
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J U LY, A U G U S T,  
&  O C T O B E R  2 0 1 1
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HOPE UNCORKED is a program of
exclusive wine-tasting events to benefit
LIVESTRONG. They run the gamut 
from intimate at-home get-togethers 
to large parties.

The LAF provides a “how to guide’ for
organizers, e-vites, and online registration
resources. For 2011 we’re anticipating a
minimum of 250 events (with attendance
ranging from 20 to 100).

Sponsorship Benefits:

� Logo on my.livestrong.org/hopeuncorked, 
the internal LAF website for 
Hope Uncorked organizers

� Logo on printed and downloadable Hope
Uncorked Tool Kits

� Sponsors may include an item (subject
to LAF approval) in the Welcome Kit

� Sponsor logo included on Hope
Uncorked event Invitations
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4 RIDE WITH LANCE 
& ATTEND The

DINNER At the AUSTIN
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OCTOBER 15-16, 2011
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� Sponsors may designate two company
ambassadors who will receive an
invitation to ride with Lance Armstrong*
at the Austin LIVESTRONG
CHALLENGE (October 15-16) 
and to attend the dinner hosted by him.

 
   

      

      

 
    

    

  

       
      

         
     
        

      
      

       
     

 

   

        
           
    

      
         
        
         

  

      
      
       
       

      
      

      

         
        
         
        

        
         

        
 

*Ride is with sponsors and other fundraisers, ride
w/Lance is + - 5 minutes each. Photograph is provided.



2011 OVERVIEW OF PARTNERSHIP OPPORTUNITIES
with the LANCE ARMSTRONG FOUNDATION and LIVESTRONGQuarterly

PRICE $600,000 $395,000 $195,000

� FPFC advertorials 1 per Issue ( 4 / year ) 1 per Issue ( 4 / year )

� FPFC advertorials 1 per Issue ( 4 / year ) 1 per Issue ( 4 / year ) 

� Masthead recognition �

� Masthead recognition �

� Logo on website 
(12 months) � � �

� Rotating banner ad
(12 months) � �

� Challenge � �

TAX BENEFIT
Payment to LAF as specified gift � �

� Ride With Lance & Dinner
Attendance. Austin, Texas
LIVESTRONG CHALLENGE

�

� LIVESTRONG CHALLENGE
(4 events)Cycle, Run, Walk

� �

� Booth at LIVESTRONG
CHALLENGE Events

� �     �

� 1 item in Welcome Kit � �

INDUSTRY EXCLUSIVITY �

Names on monthly 
e-newsletters *

� LAF Update � �

� 30 second video 
in digital magazine 1 per Issue

� HOPEUNCORKED �

SPONSOR LOGO

� Use of “Founding
LIVESTRONG Quarterly
Sponsor” Logo

� �

Founding Sponsor Co-Founding Sponsor Advertising Partner

ONLINE / DIGITAL

� FPFC ad pages 2 per Issue ( 8 / year ) 1 per Issue ( 4 / year ) 1 per Issue ( 4 / year )

PRINT

� FPFC ad pages 2 per Issue ( 8 / year ) 1 per Issue ( 4 / year ) 1 per Issue ( 4 / year )

SP T medıa

A Custom Publishing Agency

* E-newsletters may be combined.

OUT-OF-HOME

{ 3 PAGES TOTAL } {  2 PAGES TOTAL } {  1 PAGE }


